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Introduction and Objectives: Epidemiological studies have suggested that a dietary intake of polyunsaturated fatty acids omega-3 EPA and DHA reduces the risk to cardiovascular diseases. In Brazil, omega-3 supplements sale is exempt from prescription, therefore the label is the most important source of information for the consumers. Thus, our objective was to assess the compliance of omega-3 products’ labels to the current legislation and analyzing the cost of a supplementation targeting cardiovascular protection. 
Materials and methods: Thirty trademarks of capsules were selected. Their label content and presentation were confronted with the current labeling legislation guidelines. Prices were collected in 22 districts of the São Paulo and correlated to the Human Development Index (HDI). Finally, the average monthly cost of 1 g per day of EPA + DHA was estimated for each sample.
Results and Conclusions: About 73% of the labels presented irregularities, such as omission of obligatory warnings (70%) and nutrients in nutritional tables (43.3%). In addition, 40% presented incorrect information and terms that could possibly induce to an undue advantage over similar products. The average monthly cost of consuming 1 g per day of EPA + DHA was USD 48.77 ± 24.73 with a variation of 1,236.0%. No statistical correlation between prices and the HDI was observed (r = -0.06, p = 0.331). It can be concluded that it is necessary to increase the supervision over labels and promote preventive actions against irregularities. The labeling guidelines must also be revised. The assessment of the omega-3 products prices showed pricing abuse, highlighting the urgency of monitoring the supplements’ market. We suggest the inclusion of the price per g of EPA + DHA in the label in order to establish a fair competitiveness among the trademarks, and facilitate consumer access to this important information.

